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THE VISION

The vision to develop a publishing company that only dealt with material considered safe for the whole
family, was brought about when the founder was unable to find a months worth of reading material from
the magazine racks. Looking for an intellectual, challenging read that introduced and explained new
concepts, literature that took a stoic yet realistic look at issues and was able to offer her help without her,
the reader, feeling patronised, was what she was hungry for. Several years of research and various draft
copies later, and Living Spirit was released. Overall comments were ones of amazement that an all

positive magazine had made its way to the magazine racks of Tesco.
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55% of our readers are female 65% of our readers shop at 80% are strong readers of books

22% are in the 60+ age group quality supermarkets 50% are active in outdoor leisure pursuits

65% are owner occupiers of 75% of our readers holiday once a year
their own homes 40% of our readers shop 55% of our readers take weekend breaks
45% are in the 45-59 age group by mail order

90% own cars

38% are in the 18-44 age bracket i e : oot \:"‘j\*@

CIRCULATION

ABC 1 & 2 circulation is 60,000 per month per area released into with a readership of 120,000+.

An area is dictated by a county/state boundary. Due to low population in some counties/states, 30
recognised areas in the UK and 40 recognised areas in the US/Canada have been established. Once all
o areas are released into, circulation will be in the region of 1.8 million with a readership of approximately

3 million. The campaign is audited through circulation companies responsible for door-to-door distribution
and trade distribution responsible for the distribution into the market place. Relevant to previous sales,

a specific demographic split is targeted giving both the advertiser and publisher maximum return
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Loose Inserts County/State/Area Rates (all quotes per 80,000 distributed)
80,000 £40 per 1000 Full Page Rate £5,000 $9,000
60,000 £45 per 1000 Half Page Rate £2,600 $4,680
40,000 £50 per 1000 Quarter Page Rate £1,650 $2,970

ELVIS PRESLEY
30,000 £56 per 1000

20,000  £60 per 1000 County/State/Area Rates

10,000  £65 per 1000 Full Page 273mm x 183mm or 10.74" x 7.2"
Half Page 133.5mm x 183mm or 5.25" x 7.2"
Quarter Page  133.5mm x 88.5mm or 5.25" x 3.48"

Tel/Fax: +44 0 1242 691463  E-mail: julie@livingspirit.wanadoo.co.uk  www.livingspirit.biz



Terms and Conditions

CONDITIONS ATTACHING TO ADVERTISING CONTRACTS

1. In these Conditions attaching to Advertising Contracts (‘these Conditions’);
‘Publisher’ means Julie Grinell Publishing Limited and ‘Advertiser’ means the person
booking the advertising space including Advertising Agents and Independent media
Byers. Advertising Agents and Independent Media Buyers shall for the purpose of
these Conditions act as principals on their own behalf for all purposes connected
herewith. ‘Rate Card’ means the Publisher’s current scale of charges for
advertisements, a current copy of which may be obtained by the Publisher.
‘Contract’ means a legally binding booking accepted by the Publisher in
accordance with Clause 2 for publication of an Advertisement. ‘Advertisement’
includes loose ‘insert” or other ‘insert’ where appropriate. Cancellation of a contract
means cancellation of either all or part of the remaining unperformed part of the
Contract unless the contact of the relevant condition makes it clear that cancellation
of only a specific insertion(s) is referred to.

2. The issue of a Rate Card does not constitute an offer by the Publisher to contract.
A Contract is made only by the Publisher’s acceptance of the Advertisers order as
effected by the Publisher issuing an Acknowledgement of Order Form.

3. All contracts are subject to these Conditions and no variation or addition thereto
shall be effective unless specifically agreed to in writing by the Publisher. Any other
terms or conditions sought to be imposed by the Advertiser are expressly excluded.

4. Advertisement rates are subject to revision at any time and the price prevailing
at the time the Contract is made binds the Publisher only in respect of the agreed
booking as confirmed by the Publisher’s Acknowledgement of Order Form.

5. All orders are accepted subject to acceptance of copy by the Publisher, as
indicated in Clause 7, and if it is intended to include in an Advertisement a
competition or special offer of merchandise, other than that normally associated
with the advertised product, full details of such competitions or special offers must
be submitted by the Advertiser at the time the order is negotiated.

6. The Advertiser warrants that any Advertisement submitted by it for publication
shall comply with all applicable legislation, regulations, codes of practice and is
not an infringement of an other party’s rights. The Advertiser will indemnify the
Publisher fully for all costs and damages (including legal costs and awards ordered
against the Publisher) in respect of any claim made against the Publisher arising
from the Advertisement or its publication.

7. The Publisher reserves the right in its absolute discretion to cancel an Contract

or to omit or suspend an Advertisement for good reason (for example if it is libellous,
defamatory, pornographic, socially unacceptable, insensitive or otherwise contrary
to editorial policy). Should cancellation, omission or suspension be due to the act

or default of the Advertiser or his servants or agents including the unsuitability of

the Advertisement as indicated above, then the Advertiser shall pay for the space
reserved for the Advertisement in full not withstanding that the Advertisement has
not appeared. Such cancellation, omission or suspension shall be notified to the
Advertiser as soon as possible.

8. If the Publisher considers it necessary to modify space or alter the date or
position of insertion or make an other alteration if shall notify the Advertiser of this
as soon as it reasonable can and the Advertiser will have the right to cancel the
insertion of that Advertisement if the alterations requested are unacceptable, unless
such changes are due to circumstances beyond the Publisher’s control and cannot
be notified to the Advertiser prior to the commencement of the manufacturing cycle
of the relevant publication.

9. The Publisher will exercise reasonable care and skill in the handling and
publishing of the Advertisement but where the Advertisement is not published in

the manner specified in the Contract, whether through any failure or negligent act

or omission on the part of the Publisher or any third party, the Publisher’s maximum
liability to the Advertiser shall be limited to the amount of any payment made for the
Advertisement concerned: the Publisher shall not be liable for any indirect, special or
consequential loss or damage arising from any failure to publish an Advertisement as
agreed with the Advertiser, including, but without limitation, any late or incorrect
publication, any non-publication or inaccurate reproduction of the Advertisement,
whether caused by the Publisher’s error or negligence or by any reason whatsoever.
The Publisher shall not be liable in respect of any error or omission in respect of
publishing the Advertisement which is not notified to the Publisher in writing within
one year of the actual publication date of the Advertisement.

10. The Advertiser may cancel any Contract by the first of the month, three months
prior to the cover date of a particular insertion. Cancellation will be effective once
written notice thereof is received by the Publisher.

11. If the Advertiser cancels any Contract in accordance with Clause 10, except in the
circumstances of cancellation as set out in Clause 8 above, he relinquishes any right to
that series discount (if any) to which he was previously entitled and Advertisements
will be paid for at the appropriate rate. A new invoice will be issued for any surcharges
relating to Advertisements that have already been invoiced at the discounted rate. The
payment date for any previous invoices, however, remains unaffected.

12. In circumstances where, at the Publisher’s discretion, the Publisher arranges to
supply proofs of copy to the Advertiser, all copy must be supplied by the Advertiser to
the Publisher by the last day for receiving copy as stated by the Publisher, failing this
the Publisher cannot guarantee that proofs will be supplied or corrections made. If
copy instructions are not received by the last day for receiving copy the Publisher

reserves the right in its absolute discretion to repeat Advertiser’s existing copy in its
possession where appropriate or where the Publisher does not hold any copy to omit
the Advertisement and to charge for the space reserved in accordance with Clause 7.
If the Advertiser is supplying copy as a digital file, the Advertiser must adhere to the
Digital Specification issued by the Publisher. In the event that the digital file does not
comply with the Digital Specification, the Publisher reserves the right in it absolute
discretion to reject the copy in which case the Advertiser will be asked to re-supply.
If, due to time constraints, the Publisher has to repair or rectify the file, the Publisher
will notify the Advertiser and shall not be liable for any inaccurate reproduction of
the Advertisement or any resulting costs whether direct or indirect. In the case of
loose insert or other insert advertising, if the Advertiser fails to adhere to the Insert
Delivery Instructions issued by the Publisher, the Publisher reserves the right in its
absolute discretion to omit the Advertisement and to charge for the Advertisement

in full notwithstanding that the Advertisement has not appeared.

13. Advertiser’s property, originals, artwork, type, mechanicals, positives etc are
held by the Publisher at the owner’s risk and should be insured by the Advertiser
against loss or damage from whatever cause. After performance of the Contract
relating to such materials, the Advertiser shall be responsible for collecting all
such materials which it requires from the Publisher’s premises, failing which, the
Publisher reserves the right to destroy all artwork which has been in its possession
for more than six months and not liability shall be attached to the Publisher in
respect of such destruction.

14. All gross advertising rates are subject to the current Advertising Standards Board
of Finance surcharge payable by the Advertiser. Where orders are placed by an
Advertising Agency or Independent Media Buyer, the Agency or Media Buyer will

be responsible for collecting this surcharge and paying it to the Advertising Standards
Board of Finance. Where the person booking the Advertisement is not ad Advertising
Agency or Independent Media Buyer the Publisher will calculate the appropriate
surcharge at the current rate and pay this direct to the Advertising Standards Board
of Finance. Without prejudice to the indemnity contained in Condition 6, the
Advertiser will indemnify the Publisher for any claim made against it in respect of
the non-payment by the Advertiser of such surcharges to the Advertising Standards
Board of Finance.

15. The Publisher reserves the right to impose a 1% surcharge on all mail order
advertising and to request completion by the Advertiser of the PPA's Application to
Advertise by Mail Order form for mail order Advertisements.

16. Charges will be made to the Advertiser where production work of any kind is
required to put advertisements in a form suitable for publication for any reason and
at any stage. The Publisher will notify the Advertiser of such charges in writing upon
receipt of advertising copy and these charges will be agreed prior to publication,
unless such acts or defaults do not become apparent to the Publisher until the
manufacturing cycle beings in which case reasonable standard charges for such
work shall be made.

TERMS OF PAYMENT

16. (a) Unless otherwise stipulated by the Publisher, payment is due to be received
from the Advertiser by the end of the months following the date of invoice or, in the
case of classified advertisements or advertising appearing in the classified section, the
first day of the month following publication date. If the Advertiser defaults in making
payment of any sums by the due date, the Publisher reserves the right to require
immediate payment for all advertising space booked by the Advertiser (failing which
the Publisher shall be entitled to terminate the Contract forthwith by written notice to
the Advertiser) and to require payment in advance for future bookings, and pending
such payment to omit or suspend all or any Advertisements due to appear under an
existing Contract with the Advertiser. The Publisher reserves the right to impose a
surcharge of 3% per month on overdue accounts.

(b) Advertising Agents and Independent Media Buyers not recognised by the

Periodical Publishers Association and Advertisers placing business direct will
be required to pre-pay the account two weeks prior to the final copy date for
each Advertisement.

(c) The Publisher may in its discretion provide account facilities to a non recognised
Advertising Agent, Independent Media Buyer or direct Advertiser once he has pre-
paid and demonstrated a good payment record for insertions in 12 separate issues for
an individual periodical or periodicals published by The National Magazine Company
Limited. Any credit will only be granted after obtaining satisfactory banking, trade and
credit reference agency clearance and the Advertiser will be informed by the
Publisher once it is ready to provide such account facilities.

18. Advertising Agents and Independent Media Buyers recognised by the Periodical
Publishers Association are allowed agency commission at the rates quoted on the
Rate Card provided payment for Advertisements is made in full by the due date.

19. The Advertiser expressly acknowledges that he has not relied on any
representation made by or on behalf of the Publisher in entering the Contract.

20. No person who is not a party to this Contract has any right under the Contracts
(Right of Third Parties) Act 1999 to enforce any part of this Contract.

21. These Conditions and all other terms of the Contract shall be construed in
accordance with The Laws of England.



